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G 3 no 8 nrcna 2019 roga npofiAer Mexgynapogsutfi Sopyt't 6usHeca n

Brracrlt <Hegenn poccuicxoro Pnreinalr MacuJTa6xoe orpacneBoe MeponplitrHe

E c$epe poanr,gnOft ToproBnlt c flacrueM 6gsHeca n rOCyAaPcTea. MeponpyeTue'

Ha KoTopou Qopur,rpyroTct ocHoBHble HanpaBneHul pasar'rrr'rn o$epur pOSnnuxofi

ToproBnfi, onpeAenspTcf, nogxoAbl rocyAapsrBa K pa3BllTlllo coBpeMeHHoro n

qr,r Biln [3oBaHHoro p btHxa p nteilna, peuJanTcn n po6neuu orpacn]r'

opraxrcaropaMH Hegenra Pnreftna RBJIRToTC' MUXrCrepcrao

npo$HuneHHgcTlt tt TqproBnn POCcuftcrofi Qegepaqun n PocCufrcxaa acgqquaqhf,

eKcneproB pbtHKa pureha.

HeAenn Pocqaficxoro Pnrefina npofiger yxe B nnrulfi pa3 c oxl{AaeublM

KonrrtecrBoM yqacTHuroe 6onee 7 000 qenoBeK. B 2015 roAy nepean Hqgene

Purefina co6pana 6onee 3 000 yqacn uKoB, B 2016 roAy '4000, e 2017 rogy '

6onee 5 000, a 2018 rogy- 6onee 6 000 LtenoBer.

Vqactruraura $opyua FBnf,lgrcn npeAsraBltrenn flpaanrenugrBa Poccl'lt't r|

SegepansHurx opraHoB BnacTu, rocyAapcTBeHHblx opraHoB norpe6nrenbcKorct
pbtHxa cyfiUerroe Poccuficrofi <Degepaqun, Begyulne Qegepansnule n
perr4oHanbHbte prreftnepu, l(pynHefiurre poccuficxne u MeXAyHapOAHble
opraH53aquu nocraBu4t,rroB n Apyrne 11.{acrHr4ror norpe6urerbcKoro pblHKa Poccnn.

B nporpauue HPP 2019:

o Fonluan KOHOEPEHqI4OHHAf, nPoTPAMMA, BKntortaloqat KoHrpeccbl
(fuiroronsnufi , Mscttofi , Mono.lHutfi , Xne6s ulfi ), xoHQepeHqnu no
MapKernltry, HR, lT, KoMMepqecrofi nonurnre, CTM ll Ap.;

r Burcraera RETAIL WEEK EXPO,qeMoHcrpltpyer nepeAoBble paspa6orxr n
TexHonoffn e c$epe purefina;

o IEHTP 3AKynOK CETEI'IrM - npnMb|g tfHfll4BuAyanbHble neperoBopbl o
nocTaBKaX c f{acTHeM npegcTagnrenefi cnpr6 saKynot( (QeAepanuHblx l'l
pe1ltoHafl blt btx po3 Htlt{Hbtx cere il) u nocTaBull4KOB noTpe6npOnyn{u n ;

. Bcepocoaficxr,rfr xoHqfpc Mnnnponrropra Poccun cTOPFOBnf, POCCI'lltl> na
nyquxe peuJeHHR n n4en, peanu3yeMble pa3HbtMH TgproBblMn $opuaraun;

. l''lpo$eccnoHanbHutfi orpacneoofi ronrypc RETAIL WEEK AWARDS;
o TOP RETATL MANAGERS - nepaurfi poccuficxnil pefirunrron-MeHeAxepoB

a pnrefine;
HunoeaqnoHHbre PllTE,ln TYPbI;o

o JffEOK HEflE IH POCcl,lHcKorO PHTEl,lnA nO MhHh'OYTEOIIY c
)F{acrlteu corpyAHr,rroa poco,rficxofi posnraqu }t qneHoB nx ceuefi.

oprannsaropu: AffiA-t?t @m" 0nepaTor @tt-.



IIPecc-Pomr

I.rlasuas TeMa <<HeAeJIH Poccnficroro Frrefila 201h - o$QemnBHocTb Ir

HOBbIe ToqKn pocTa

V MexlryHapoAnr'rfi Qopynr 6rsHeca u BJIacTu <<IIeAeng Poccxficxoro

pmefina 2019) (,qaJlee Oopyu), opraHll3oBarilIufi lvlummepcrnottt

npoMbrrruegrlocTr.r t4 ToproBJIH 
'porrnoZ'*f 

@enepaqUrr H Poccuficr<Ofi

accoqnal[reft orcneproB pbIIrKa prrefi:ra (PA?{P)',npofi4er 3-8 raroHs 2019 roaa

n Mocrne, n L\enrpe Mexgynapo4nofi Toprooliu (Mocroa KpacuonpecnencKas

na6.,l2).
HeAens Poccsficxoro Pnrefiia 3TO Beg)rqat KOMMyHnKaIS{oHlIaJI

orpacrleBat nnoqaAKa, Koropan co6epec 
" 

tt:I:ry 6onee 6000 BnaAerlbqeB E

Ton.MeHe.4KepoB KpyrHefi-IIIID( po3HIItIIIbD( rorranarrraf, Poccrrt, upe4ccasntenefl

flpasnrenr.ts" po"rnftcrofi @egeparyas' p€rI{oIIaiIbHErx opraHoB BIIacTE' FEo

yracTHr{Krr BeecTopoHlre o6cPrlaror n p€IuaJoT KIIrcq€BEIe Bonpocbl ToproBIIn'

fnasEoft rcrrror oopylra 6ylet ,,s66to"Bllo0rb n pUteltne: HoBLIe rorIKI{

pocrtD). poccnficrne u MupoBHe 3Kcrepfbl paccKalqn Ha Qopwt o6

o11rrnMII3tlISIU 6urUec-npoqeccoB 14 pa3BuT[IIt roruneterustfi coTpy$mKOB'

peaurnofi 6opr6e c uoTeptMI.I n HapaIqI{BaI{uE rngerrrcrofi 6arn' ToqIIoM

[ponro3I{pOBaHHI{ IIpoAa)K H MHoroM ApyroM'

focTn oopwa rI3 [cpBbD( pyK FIIaIor o 6mxafiItrl',D( UJtaHa)( MHHtICTepcTB

n BoAOMCTT n cQepe ToproBJIII, O trOCneAHHX 3aKOHOAATeJIbHED( IIHI{IU{aTIIBa)L

no3':u(oMtT't c irosetrililaMu aHaIuT,nrIecKHMI{ I'ICCJI.AOBaILI''M'4' JTyq,oEME

poccufioronrlu H MnpoBbrMH rrpanuKaMg IIO noBbIltreHIIIO eQ{emnrnocTll pa6oau

po3HmHEffi rCOunarufr, B grc{/ccE x cMoryr o6cy4urr 6orresue TOI{Ic{ CBOero

6usHeca.
Bnepaue B par{K.lx @opyua upofi,qrr Monoqnrrfi, }vlxcrrof' A'imoronrsufi

u Xne6r6r[ KoHrpeccbl. 3TI{ HoBhIe 'qgcxyccHoHnble rfopruatu o6terumrr

pnreftnepoB r4 npoH3BoAmenefi AJIfi KOHCTpyKTI'IBHOr0 AI{aJIOra'

Bo nropofi pa3 B paMKaJ( tDopyrua npofiAet KoIIK)pc Mttmcrepcrra

npoMbrrrueHHooTtr vr roproBJIH Poccnficrofi @elepaqru{ (TOPTOBJUI

POCCI4II)r qGJIrto KoToporo tBJIteTcff BbItBJIeHHe I{ qPonaft[IAa rrysltrD(

npal$LIK s o6tertoB perHOIIaUIbHOro pl4Telina HanOMHllM' rITO B npOIUJIOM FO'Uy

6r,rrl onrteqeg aKTll3nrlft rantepec 6ngneca K yrlacrl'uo B KonKypce - opraHl{3aropbl

[oxrl]IJII{ COTH}I 3€lflBOK.
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Kpoue roro, r geloaof nporpalrMe Oopyrta:
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.EomuagKoHoEPEIIIsIoHHA.flIIPorPAMMAsKflIoqaloqafi

6onee g0 uepon pu",rf,r(ronseperwrlr' Kortrpeccbl' I(pyrnble croJIbI' IIaHeJIbHbIe

trHCl(yccurr, MacTep-KIIaCCbl *l Ap')
'o Macura6nar BEIcraBKa RETAIL WEEK EXPO' Koroptltr

AeMor{cTprrpysr repeAoBble paspa6oTKl{ n TInOBaIIuoHHEIe TexttoJlomu n csepe

o*tin 
r{EHTp 3AKyrIoK cETEft rrprMbre Hrr.iurB}I,uyzulblrble

neperoBopbr o nocrarKtu( c frasrfieM flpeAcTaBurclefi crpr6 3arcynoK

( Q e g . e p a [ b H b r x v | p e r H o H a J I b H b I x p o 3 H u q H T c e r e f i ) n [ o c T a B I q I { K o B
no**.* 

Hffi;;::"uj**n orpacrerofi KoHKypc RETAIL WEEK

AWARDS ( I 0 nor'rruraw{fi);
r flepconamnnfi pefrrrnrr TOP RETAIL MANAGERS

eAHHcrB eHnufi pefirnur ro n-M eHeprepo B n p,lrrcfr rr e ;

o lif:nnoBarsoHHbre pl{.rEitll ryrrr B rcpymrefimue n Han6onee

T9XHOJIOTWIHbIe po3Hl{lllrble I4 rorncrl,tqecKEe KoMnaHI'U;

o KI.soK HEAEJI' poicn6cKoro PI{TEftJIA IIO MIIHII'

OyTtsOJry c fIaerI;IeM corpy'H'rKor poccnilcrofi posnrapr n rgtesoB rx ceUefi'

BnacroluleeBpeM'tQoprrtupyercs.AeJroBzlsnporpaMMa.[pperuurroopyua
IlpnrnaltraeTllagrHepoBAn.fiBcecTopoHHelopaccMoTpeHI,I,IBotrrlefiunxBotrpocoB
oTpacneBoN'pa3BI,ITu.f,.f lpegrroxeHrlgnoBHeceHt{IoHoBbIxTeMBAenoBylo
noBecrlcy Qoppa [pI{HI'IMaIorcr IIo rl:tail]veek'@raerr'ru

cnenrrrc sa ooHonneHuflrtu na oQnuraJIbHOM cailTe HeAenra poccr'dCroro

prmetm'}0 1 9 : www'retailweek'ru'


